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Today’s programme and some practicalities Al4amedia

The workshop will be held under the Chatham House Rules, meaning that participants are
free to use the information received, but neither the identity nor the affiliation of the
speaker(s), nor that of any other participant, may be revealed.

The programme

Introduction: Al4Media and today’s aim (5 min)
Short presentation: The Pilot Policy Recommendations for the use of Al in the

Media Sector (15 min) —
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Workshop: Provotyping policies and a wishing well (45 min) Ssiseien
Wrap up: Main findings and some further reading (15 min) o



Aim of the day Al4amedia

o) is @ Horizon2020 funded project with 30 leading partners. The project aims
to deliver research, which can support a better understanding of Al developments
and their impact on society, economy and people. The team behind the workshop,
are Noemie Krack and Aleksandra Kuczerawy from KU Leuven and Anna Schjgtt
Hansen from UVA.

o The aim of today’s workshop is to identify qualify and expand the pilot policy
recommendations on Al in media that have been developed as part of the project.
The insights produced in the workshop will be part of further research in the project
and feed into the final policy recommendations to be delivered to the EC.

o The initial outcome will be a one-pager that summarises the discussions from today’s ... <<
workshop, which we will disseminate shortly after the workshop. The long term ‘
outputs will be the final policy recommendations and research in the consortium.
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Pilot Policy Recommendations for the use
of Al in the Media Sector

Reflects on the lack of specific policy
recommendations regarding the use of Al applications
and tools in the media sector, investigates the ways to
improve such inadequate framework.

A combination of the following;

O Interdisciplinary research by legal, technical, and
societal experts within the Al4Media consortium.

o Analysis of a surveys from Al researchers and media
professionals from 26 countries in Europe and
beyond which were collected as part of the Al4Media
survey in D2.3.

o Stakeholder consultation

W .. Y -

Al4media

Deliverable 2.4

Pilot Policy Recommendatioris far the
use of Al in the Media Segtor

Project Title Artificial Intelligence for the Media and Society
Contract No. 951911
Instrumen t Research and Innovation Action

H2020-EU.2.1.1. - INDUSTRIAL LEADERSHIP - Leadership in

X N enabling and industrial technologies - Information and
Thematic Priority
vibrant European network of Al excellence centres

Start of Project 1 September 2020

Duration 48 months

Communication Technologies (ICT) / ICT-48-2020 - Towards a

Oz B3R ey @ '@ A ity @ P U ] %, -

ik O B seidan TR EE iy = 000
EO e w m > inte @ LOBA ™ ma
[ :




o @ NS el WNel e o = ® ® Fy
o ® N SaEs S ™ @ & ® @
-
e (*® 22 030 ® . & L ]
K3 - o
""""

.....
-

- o b -

Interdisciplinary
research



A. Interdisciplinary research

D2.1
Overview & Analysis of
the Al Policy Initiatives

in EU level

D2.2

Initial White Paper on
the social, economic,
and political impact

of media Al
Technologies

D2.3
Al technologies
and applications
in media: State of
Play, Foresight,
and Research
Directions

D2.4
Pilot Policy
Recommendations for
the use of Al in the
Media Sector

D2.5
Final White Paper
on the social,
economic, and
political impact of
media Al
Technologies

Al4amedia

e
D2.6

Proposed EU Research Agenda
and Policy Recommendations
for Al in the Media Sector and
final Al technologies and
applications in media: State of
Play, Foresight, and Research
Directions
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Overview of the European Al Policy and Regulatory
Landscape (Aug. 2021)

Al4amedia

The overview outlines key aspects related with:

* EU policy initiatives on Al strategy, ethics, Ry

Intelligencea

intellectual property rights, safety and liability,
education, culture and audiovisual technology

* Key EU regulatory initiatives and how influence
Al systems

* The potential impact of the anticipated
regulatory initiatives in Al applications for the
Media
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Roadmap on Al technologies and applications for the media

industry

Detailed overview of the complex landscape of Al for
the media industry

* analyses the current status of Al technologies
and applications for the media industry

* highlights existing and future opportunities for
Al to transform media workflows, assist media
professionals and enhance user experience in
different industry sectors

« offers useful examples of how Al technologies
?re expected to benefit the industry in the
uture

e discusses facilitators, challenges and risks for
the wide adoption of Al by the media

Alémedic

Survey addressed to Al
research community &
media industry

State of the art
analysis of Al for the




Initial White Paper on the social, economic, and political
Impact of media Al Technologies

Method: The whitepaper is based on a thorough literature
review of academic journals published by scholars within the
field of humanities, social science, media and legal studies as

well as reports developed either with a specific focus on Al in the

media sector or with a broader outlook on Al in society.

Aim:

To map

and their potentials — for the industry or society — but also
discuss the critical questions and concerns that have been
raised regarding these applications.

Identification of main of Al
applications across the media cycle
Discussion and distillation of of media

Al and provision of for industry

professionals, policy makers and researchers

Al4media

Bias & discrimination
Inequalities in Al access

Media (in)dependence &
commercialization

Labour displacement, monitoring &
professional control

Privacy, transparency, accountability
and liability

Manipulation and mis- and
disinformation as an institutional
threat
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Survey 1: Online survey on Al for the Media Industry s

-

Back (] Computer

Al4Media online survey on Al
for the Media Sector

Alsmedia

hers and software developers

About this survey

About this survay
nnaire has been

media 2uf) and 8ims 1o help the A
Intelligence jios and applications for the

= AlSMedia H2020 research project
Madia consor slopment of a Roadmap on Artificisl

the Al research
of Alin the

Qur aifm i 1o col

media: State of Play, Foresig

public delvarable ' D23 - Al technologies and applications in

isation. Data is net inked to
subsequent A4Media

@ name of your

anenymous sc there is no

esponde
publications.

and is only gaing to be u

Survey structure
T kgound of survey respondents; (2) Future Al technology
o (4) Al risks for the media sector. (5) Al challenges

Al regula

.y includes the
trends for the media
media sector: (6) Adaption

o sul

lowing secticns:

Al benefits for the media
olutions by media sector: (7) Al

n

ry open-ended questions (sllow
around 10-15 minutes 1

Each section usually includes 1-2 multiple cha
elaborate, in case the previous ch

Some sun

About AMMedia
Motivated by the challenges. risks and opportunities that &
unded Al4Media project aspires to establish
rope and bayond. with a fo<us on delivering The next gener

e widespresd use of Al has brought to the

that the European values of ethical and
maging Al 25 3 be o
jork through open calls, an

Doctoral Academy. and seven use cases to demenstrate the

mation about AldMadia can be found st hitps:/fww.aidmedis.eu/. You can slso watch our 3-min concept

com/2p!

0 on YouTube (https/tiny

This project has received funding from the European Union's Horizon 2 rch and innovation programme under

Grant agresment No 951911

Personal data collection

= collected or stored. Answers to this survey will orly be used in an

Contact info
sestions about this survey. pl

n case s send an email to ilareti (s

Consant
By dicking on SUBMIT zftar you hay  the last saction af this questionns U cORfim that the informatian
you have recewved has been sufficient and that you agree with the way this survey is being cond

Thank you ft ciis important.
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AldMedia online survey on Al
for the Media Sector b

2 versions: for Al research community and for
media industry professionals

i e e 150 respondents

R e 1. 98 from the Al research community

h = 2. 52 from the media industry or
55 . organisations related to the media

-0y PR O compaer [ mone )

26 countries (Europe, USA, India)

. AldMedia online survey on Al
a T . g for the Media Sector
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® o -, #Al applied to #media urvey e
U * 4 2 The results will help us build a #roadmap, useful for i
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L4 . R c.ee bit.ly/Alsurvey2021
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Online Survey
and Applicati

Online Survey
and Applicatiq

AlaModia: Survey




| Al for Media survey stats

Which country do you work in? (Both groups)
United Kingdom; 8

Turkey; 1 United States; 4 Albania; 1 30%

Belgium ; 3

Switzerland; 6
Sweden; 2 Bulgaria; 4

Czech Republic; 1
Denmark; 4 20%

Finland ; 2

Slovakia; 2 a3

Romania; 2
Portugal; 5

Norwis Poland; 1

10%

Malta; 2
0%

Ireland; 1

India; 1

Al4media

What kind of media or media-related organisation you work for?

| Media network

® Online news platform

B Fact-checking organisation

B Gaming industry

B Other

(Media professionals)

| TV station m Radio station

® News/press agency ® Newspaper

B Media regulatory authority B Music industry

® Advertisement/marketing ® Content providers



Survey 2: Internal survey on Media Al in the service of
Society & Democracy

Al4Media online survey on Al in
the service of Society &

] Democracy

About this survey

About this survey

This questionnaire has besn crastad in the context of the Al4Media H2020 ressarch project
(hitpsyfwen aidimediaeu/) and aims 1o help the Aldhedi
Intelligence technologies snd spplieations for the Media sector
communtty and representat
the use of Al for th

urn in the developn
olle
2053 Inclustry With regard t the m
o the society and dem:
— Al rechnalagies

of 2 Roadmap on Artificial
the opinions of the Al research
important

smis

e bro:

(1 Professional backgound of survey
& democracy: (4) Policies forethieal use of media Al &

Sections 2 tiol

nd 3 each includs

in case the previous choices were not enoughl while section
nnaire takes abowt § minutes &

o question no 4 were on "How Al can ampower communitiss and

strengthen democracy”, publ Stouys)
About A14Medis
Motivated

Jidespraad use of Al has brought to the media

and geliics. 65 15 establish & centre d a wide

.t generation of core Al adhar

2 funding framework through open cals, an &1 Doctoral Acedemy. and
impact on the media secto.

More infermation about AldMedia ca

vides on YauTube (https:/inyur cor

This project has recsived funding from the Eurapean Union's Horizon 2020 ressarch and innovs
grent agreement No 351811,

Personal data collection
Mo persona! data of the 5
3ggregatad way for the

respandents will be coected or stored. Answers to this survey will only be used in an
oses descrived above,

Contact info
I case of quest

about s survey. please send an emailto flareti (at) it (dot) gr

Consant
By clicking on SUBMIT after you b
you h ed has been suf

i you confrm that the information
e with the way this survey is being conducts

Thank you for your participa feedback i important

“ A

Al4Media online survey on Al in
the service of Society &

Democracy

* Required

Media Al benefits for society & democracy

i this saction. we explor

otentsl of media

ated Al technologies to benefit the socsty and demeeracy

4.What are the most promising Al media-related advancements that have the patential ta
empower the citizenry and strengthen democracy? *

Girly t be answered by those who unde

anctthes

hnclagies and their impact/potential Please
) to 5 {very promising]

option on a scale fom 1 (not pror

Open cource
Intelligence 1o nola

ver acountable (&g,
open-source data )
mining toos used to

crack the Pznama

papers)

Al for emancipation

Inerease representation - ~ - -
African lsnguaes
and oulture in tech)

Bias detection in
economic secial. legal ) O 0 [ o)

Alfor fact-checking and -~
Fghring

21 for faciliating putsic
dialogue and
emacratic consensus

(creating mere 5
cquitabie access for - - . . D
people with disabi

Crowd - Al
collaboration for - = < . .
cultural heritage 4

preservaton

5. Are there other pror Al media-related advancements that have the pote
the citizenry and strengthen democracy that w

I 1o empower
& not mentioned in the previous question?

This is 2n open-ended question siming 1o complement o

Back

Al4media

Addressed only to the Al4Media consortium

Four sections:

1.

2.
3.
4.

Professional background of respondents;
Al benefits for society & democracy;

Al risks for society & democracy;

Policies for ethical use of media Al &
safeguarding of human rights

150 respondents

24 from the Al research community + 7 from the
media industry

What kind of work do you do?

.
"
" .
.I-.'I
- '.v-.
.- . " - "-
s v P
4..'.'_'.".'*.
] .."-.- ".-".'
= Member of the Al research community Il I
ol e * Lt
= Working in the extended media industry o w "0 0
» ' .
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Stakeholder consultation: “Towards policy recommendations Aj4media
in the field of Al and media”

Exchange ideas on challenges and
opportunities of Al use in media with different
stakeholder groups.

55 participants in total

o Media stakeholders (media companies,
media associations). Oriine
o Civil society, NGOs and academia.

o Policymakers (international institutions, civil -
servants, national media authorities). ———"

Contributed to the dissemination of
information about the project and the results of
the work carried so far. Inputs gathered during
this consultation are incorporated in the pilo
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Pilot Policy Recommendations for the use
of Al in the Media Sector

Pilot Policy
Recommendations

Challenges on the road for ethical and
trustworthy Al in the media sector and
initial policy recommendations

Challenges related to staff and
knowledge gap

Challenges related to the lack of
data and data access

Challenges for Al and disinformation Conceptual and definitional
research for media challenges

Challenges related to Fundamental rights and societal

competitiveness and resources challenges

Complexity of Legal Landscape

Challenges related to limited resources
and the bargaining power

Compliance with legal and
ethical frameworks

Intellectual Property Challenges

Al4amedia

- e
-
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Identified Challenges

[
if Challenges for Media Companies

Challenges related to staff and knowledge gap

#» Challenges related to the internal
organisation of media organisations

#* Challenges related to Al innovation

= Difficulty in handling legal and ethical
aspects in early-stage Al innovation

# Lack of Al talent in the media industry

*» Knowledge gap

* Lack of information related to Trustworthy
Al in the innovation context

Challenges related to limited resources and
the bargaining power
» Media concentration and journalistic
autonomy
# Limited bargaining power
# Licensing tensions between data sets free
to re-use for research and for commercial
applications
® Lack of coordination between media
partners to seek collective solutions

Compliance with legal and ethical
frameworks

= Challenges for legal and regulatory
campliance

= A need for accessible ethics and legal
advices for the media staff

* |ack of information on how Al systems
address trustworthy Al challenges

= Lack of instruments for media
organisations to audit, assess the
ethicality and trustworthiness of AL
systems

* Business needs not aligned with ethical
CONCerns

= A need for standardised data
documentation

* Transparency of AI models and workflows
documentation

* |ack of combination of legal and technical
“templates” to simplify data protection
compliance

s A need for space for experimentation to
support policy

Al4amedia



Identified Challenges

- Challenges for Academia and
‘o' Researchers

Challenges related to the lack of data and data
access
# Lack of real-world data to train Al systems for
the media sector
# Lack of quality data
» Lack of data for developing synthesis detection
and Privacy Enhancing Technologies
# Lack of common understanding that (Al)
systems and tools can address privacy aspects
without the need to sacrifice utility or
performance

Challenges for Al and disinformation research for
media
» Lack of common best practices and standards
for disinformation analysis
* A need for sustainable R&D for disinformation
analysis
# Lack of sufficient API/data access to tackle
disinformation

Challenges related to competitiveness and
resources
= Tension between aiming at AL Excellence and
complying with Trustworthy Al desiderata and
requirements
= Open platforms for Al research and evaluation

lﬂ:‘ﬁb‘ Legal and Societal Challenges

Complexity of Legal Landscape
* Plethora of policy initiatives and a complex
regulatory landscape
» Compliance with the General Data Protection
Regulation
« Monolithic policy regulations

Conceptual and definitional challenges
= The role of ‘media’
» The so-called ‘media exemption’ in content
moderation
* The place of media in the AT Act

Fundamental rights and societal challenges
o Al-driven Manipulation and Propaganda
= AT bias and discrimination against

underrepresented or vulnerable groups
* Filter-bubbles in recommender systems
= Transparent communication

1P challenges
= Copyright challenges of Al use in media

Al4amedia
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D2.4 - Pilot Policy Recommendations for
the use of Al in the Media Sector

Challenges for Media
Companies

Initial Recommendations

The EC could promote EU-level programs for training media
professionals, Ieveraging on existing schemes and instruments
such as CEDEFOP or AIDA.

The EC could promote and fund the development of national or
European clusters of media companies and Al research labs
that will focus on specific topics of wider societal impact.

The EC could promote initiatives such as Media Data Space,
which would extend to pooling together Al solutions and
applications in the media sector.

The EC could provide information related to early-stage Al
innovation and “regulatory sandboxes".

The EC could provide guidance on how to practically implement
the principles of the Al HLEG guidelines in a media context.

Challenges for Academia and
Researchers

Initial Recommendations

The EC could promote the development of European clusters of
media companies and Al research labs that will focus on
specific topics of wider societal impact.

The EC could promote the development of public datasets for
Al research, cleared and GDPR-compliant (a go-to place for
sharing Al datasets).

The EDPS/EDPB could issue a practical guidance addressed to
disinformation and other Al researchers on using and
publishing datasets with social media data.

The EC could promote the development of standard for the
formation of bilateral agreements for data sharing between
media/social media companies and Al researchers.

Alamedia

Legal and Societal Challenges

Initial Recommendations

The EDPS/EDPB could provide official guidelines on Al and GDPR
which will address practical questions faced by media sector.

The EC could facilitate a process of establishing standardized
processes to audit Al systems for bias/discrimination.

The EC could promote the development of Al fairness audit
reports certificates for the Al media applications.

The EC could work towards providing a legal certainty on what
is media and on the relationship between legacy media and
‘new media’ (i.e. social media, online intermediaries).

The EC could clarify what is the place of media in the Al Act
proposal.



ions

truct

INS



Workshop instructions - Provotyping policies

as understood within participatory design are:

“types’ that embody tensions surrounding an area of interest, in order to

support collaborative analysis of that area and to collaboratively explore design
possibilities”.

In this workshop we are interested in understanding the tensions in the Al media
landscape and collaboratively explore ways to design policy to support this.

Three corners of tension-filled statements based on pilot recommendations:

* Media landscape
* Research landscape _:;:-'_-'.":';';':'.
* Regulatory and Policy landscape Ll



Exercise one — read and react

1. Go to one of the three corners - where you start does not matter, as you will
rotate through all corners. Try to divide yourself equally.

2. In each corner, you will have to discuss and react to the statements
presented.
3. Use to describe your reactions to the statements, writing whether you

agree or not and why (e.g., “I partly agree, because....). We encourage
discussion amongst participants during the exercise.

4. At each corner you will also find , You can use these to
show support or disagreements with previous comments from participant (use
maximum three of each at every corner) s

. e

..

L
L] s * "
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L] -e®
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5. When the alarm goes off - move to another corner and
with the same group.
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Exercise two - the wishing well

1. Go to one of the three tables in the
middle of the room.

2. Based on your reactions to the
statements and experience working with
or researching media, think about

your wishes can relate to e.g., data,
funding, rights, limiting power etc.

3. Spend to write down three RETTLRAA
wishes each.



Exercise two - the wishing well

1. Go to one of the three tables in the
middle of the room.

2. Based on your reactions to the
statements and experience working with
or researching media, think about

your wishes can relate to e.g., data,
funding, rights, limiting power etc.

3. Spend to write down three
wishes each.

Al4media

Here are some questions that can be
of inspiration if needed:

Al will always be built by humans to
imitate humans, so it will always be
biased - but which biases should be
fostered?

What should be the values driving Al
usage in the media? (we often talk about
efficiency - but is that the ideal we want
guiding the future?)

What are the missing aspects in policy -
where do you see regulation helping you
In your practices (e.g., research,
journalistic work etc.)



Exercise two - the wishing well

1. Go to one of the three tables in the middle of the room.

2. Based on your reactions to the statements and experience working with or
researching media, think about
- your wishes can relate to e.g., data,

funding, rights, limiting power etc.
3. Spend to write down three wishes each.
4. Now spend another and identify if others have written similar

wishes as you and as a group (the people at your table) decide how to group
them together under a headline. RETTLRAA
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L eaflet with materials Al4amedia

—» Roadmap on Al technologies and applications for the
media industry

0G0 Do fen g e et The Roadmap on Al technologies and applications for the
Alémedio * . S L '_ Tt Media aims to provide a detailed overview of the complex
el e S 450 landscape of Al for the media industry. It analyses the current
r P o5 e . status of Al technologies and applications for the media
industry and the existing opportunities and challenges for the

e, aaaa® b
_— : . media sector.
A Centre of Excellence delivering next generation Al Research and Training

at the service of Medig, Society and Democracy.

Find out more about our work for a European Al

Vision for the Media Sector:
Pilot Policy Recommendations for the use of Al in the

—} Report on the Overview & Analysis of the Al policy Media Sector

Initiatives at the EU level.

The recommendations reflect on the lack of specific
policy recommendations regarding the use of Al
applications and tools in the media sector. The report
investigates how this could be fixed. It identifies
challenges for the use of Al applications in the media
sector. It also provides the initial policy recommendations
addressing these challenges.

The report provides an overview of the EU policy on Al and the
forthcoming EC legislative proposal on Al regulation, with useful
information on existing and upcoming policy frameworks and an
analysis of the ensuing principles and requirements.

Initial White Paper on the social, economic, and political
impact of media Al Technologies

The White paper provides an overview of some of the core

discussions of Al for media from a media studies/social science

perspective, identifying the main potentials and challenges

connected with Al applications across the media cycle. It dives .

into their impacts on society (socially, economically, or =5 :’2 Stay tuned for our forthcoming reports
olitically) and mitigation measures. R T

P V) g e and the launch of the

- in October 2023.
| CI[ipcs,

Full report




Thank you!

Questions?
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