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ABSTRACT

This article describes how interpersonal relationships structures and standards are evolving. By
focusingonasocialnetworkcontext,thisstudyexamineddifferentfactorsthatcanaffectforgiveness
decisionofavictimofanonlineoffense.Inaddition,itinspectedwhetherthedecreaseoftrustafter
anonline-relatedoffensecanbeaffectedbyforgiveness.323participantstookpartinthisstudyby
completingaquestionnairethatrecordeddifferentmeasurements.Structuralequationmodelingwas
usedasthemaintechniquefordataanalysis,andAMOSwasusedasatool.Surprisingly,whileempathy
andcommitmenthadnosignificantdirecteffect,resultsshowedthattheseverityoftheoffense,its
frequencyandpretransgressiontrustarethemainfactorsthat influenceforgiveness.Moreover,a
victim’strusttowardsthetransgressordecreasedmuchmoreintheabsenceofforgivenessthaninits
presence.Avaluablecontributionofthisarticleisintheprospectforrelatedfutureresearchaswell
asthepotentialforapplicationsthatexplorenewtechniquestofacilitateforgivenessinthedigitalage.
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INTRoDUCTIoN

AsindividualsarehavingmoreaccesstotheInternetandthenumberofhourstheyspendonlineis
intenselyincreasing,Internet-relatedtechnologiesbecamecrucialtoolsinpeople’slives.Integrating
thesetechnologiesinvariedaspectshad-andcontinuestohave–anoteworthyimpactonsocieties
indifferentforms.Forinstance,Facebookbecamewidelyusedinpeople’severydaysocialactivities
wherecommunitiesareemergingonline,andrelationshipsareinitiated,developedandended.Despite
the fact that the digital age’s effect on interpersonal relationships is still growing (Anderson &
Rainie,2010;Hampton,Sessions,Her&Rainie,2009;Leggett&Rossouw,2014)andthestructure
andstandardsofsuchrelationshipsareevolving,societiesareurgedtoredefinetheactionsthatare
publiclyapplicableandsuitableindigitalsettings.

Attheheartoftheonlinesocialspace,trustisconsideredtoplayakeyroleinbolsteringsuccessful
interactions,whichattractedmanyresearchers(Adam&Spedding,2007;Whitty&Joinson,2008,
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Williams&Kitchen,2009).However,inonlinecommunications,relationshipssometimesgoamiss
becauseofanupsettingorhurtfuldeedeven from thosewe trust themost.While trustbetween
individualsisarguedtohelpresolveconflicts(Lewicki&Wiethoff,2006),forgivenessisbelieved
toplay akey role in repairing interpersonal relationships after a transgression (Griswold, 2007;
Marsh&Briggs,2009).Forgivenesshasalsoshownmanyimportantbenefitslikereducingnegative
emotions(e.g.,sadnessandanger)andimprovingindividuals’healthbyloweringbloodpressure,
stressanddepressionrisks,aswellasrisingspiritualandpsychologicalwelfare(Kelln&Ellard,
1999). Moreover, studies show that forgiving improves connectedness and cooperation within a
communitybyincreasingacceptanceandunderstandingbetweencommunitymembers,aswellas
reducingguiltandstrengtheningsolutionsforconflicts(Rusbult,Hannon,Stocker&Finkel,2005;
Vasalou,Hopfensitz&Pitt,2008).Whereasscholarsacrossavarietyofdisciplineshavestudiedtrust
inonlinesettings,muchlessattentionhasbeenpaidtoforgiveness.Nevertheless,manyofthosewho
studyforgivenessrelateittoforgetting,claimingthatforgivenessbenefitscannotbefullyexploitedin
thedigitalagewhenthereminderofthetransgressionisstillpresent(Ambrose,Friess&VanMatre,
2012;Mayer-Schönberger,2011).However,inthisstudywefocusonthemostcommonconception
ofinterpersonalforgivenessinsteadofforgetting.

Bybridgingresearchontrustandforgiveness,weemphasizetheneedtoexamineforgivenessin
thecontextinwhichtheconflictoccursandwecontributetotheliteratureintwomainways.First,as
thereisalackofstudiesaboutforgivenessinthedigitalage,ourstudybuildsuponexistingstudies
toexamineifforgivenesscanbepredictedbythesamefactorsthatwereproventoaffectitinoffline
settings.Inaddition,weinvestigatewhethervictims’acceptanceandinvolvementintheusedsocial
networkhaveasignificantimpactontheirdecisiontoforgiveanoffensethattakesplaceonthatsocial
network.Second,weinspectifthedecreaseoftrustafterandoffensecanbeaffectedbythepresence
offorgiveness.Toachievethesepurposes,twosurveyswereconducted,andhypothesesweretested
usingstructuralequationmodeling(SEM)approach.Webelievethatthisstudywillinspirefurther
researchforabetterunderstandingofforgivenessinthedigitalage.

Inthefollowingsection,wepresentthetheoreticalbasicsofourresearchhypothesesandquestions.
WestatethemethodsweusedinSection3.Sections4and5aredevotedtoexplaindifferentresults
anddiscussionoffindings,respectively.Finally,wehighlightthelimitationsofthecurrentstudyand
discussperspectivesforfutureworkinSection6.

THeoReTICAL FRAMewoRK

Forgiveness and Its Factors
In the literature, forgivenessdefinitionsrangefromsimpleones like“lettinggoofpasthurtand
bitterness”(Berecz,2001,p.255),tomorecomplicatedoneslike:asetofpro-socialmotivational
changesthatoccurafteranoffense,involvingadecreaseinnegativeeffectsand/orbehaviorsand
anincreaseinpositiveones,towardsanoffenderwhodoesnotnecessarilydeservethesechanges
(Enright&Kittle,1999;McCulloughetal.,1998).Inoursettingswefocusonongoingrelationships,
soweadoptRusbultetal.(2005,p.186)definitionforinterpersonalforgiveness,thatis:“thevictim’s
willingnesstoresumepre-transgressioninteractiontendencies—thewillingnesstoforegogrudgeand
vengeance,insteadcomingtobehavetowardtheperpetratorinapositiveandconstructivemanner”.

Manyfactorsaffectforgivenessdecisiondirectlyorindirectly.Accordingtotheliterature,these
factorscanbeclassifiedintofourcategories:(1)socialcognitivefactors(empathyandattribution),
(2)offense-specificfactors(severityoftheoffense,itsfrequency,andtheapologyoftheoffender),
(3)relationship-specificfactors(commitmentandcloseness),and(4)personalfactors(personality
traitsandreligiosity)(Laifa,Akrouf&Maamri,2015).However,somefactorsaremoreinfluential
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