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I. Introduction

Scholars across the humanities and social sciences have been captivat-
ed by the concept of cosmopolitanism (Beck and Sznaider), variously
viewing or invoking it as: (1) a socio-cultural condition; (2) a kind of
philosophy or world view; (3) a political project toward building transna-
tional institutions; (4) a political project for recognizing multiple identi-
ties; (5) an attitudinal or dispositional orientation; and (6) a mode of
practice or competence (Vertovec and Cohen 8-14). I am particularly
interested in the latter two perspectives, the more cultural and experien-
tial ones, because they allow for an empirical focus on the way people
perform and enact cosmopolitanism(s) in their everyday lives. After all,
cosmopolitanism is constructed in encounters between people. How does
one become a cosmopolitan? How to accrue and display this “stance in
the management of cultural experience” (Hannerz “Cosmopolitanism,”
71)?

First, “the perspective of the cosmopolitan must entail relationships to
a plurality of cultures,” including “an orientation, a willingness to engage
with the Other” (Hannerz “Cosmopolitans and Locals in World Culture”
239). This necessitates a flexible intellectual and aesthetic openness
toward divergent cultural experiences, a search for contrasts rather than
uniformity—the allure of elsewhere and Otherness. Cosmopolitanism
requires not only tolerance, respect, and enjoyment of cultural difference,
but also a concomitant sense of global belonging, a kind of growing
planetary consciousness that can be integrated into everyday life
practices—a difficult task given that the world is structured by consider-
able inequality. It is widely believed that such a cosmopolitan outlook or
disposition, a desirable contemporary form of cultural capital, is largely
acquired through experience, especially transnational travel (Notar).
Notably, travel often acts as a marker of social status, allowing social
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actors to classify one another and mark their lifestyles (Bourdieu).
Travel-for-leisure or tourism around the globe could thus be seen as a
prime example of cosmopolitanism-as-practice, allowing people to accu-
mulate knowledge about “Other” worlds (Urry).

If global tourism marketing suggests tight links between boundary-
crossing travels and cosmopolitanism, how (if at all) is this connection
achieved in practice? Of course, only “some tourists seek out the particu-
lar qualities of a distant place . . . rather than embracing it as a whole;
others want the distant place to be as much like home as possible”
(Hannerz “Cosmopolitanism,” 74). Importantly, cosmopolitanism as
familiarity with a geographically expansive world should be distin-
guished from accounts of cosmopolitanism as a social and an ethical pos-
ture (Appiah). While the (dis)connection between tourism and cos-
mopolitanism has been addressed elsewhere with regard to tourists
(Swain; Molz “Getting a ‘Flexible Eye’: Round-the-World Travel and
Scales of Cosmopolitan Citizenship”), in this article I look at the issue
from two different angles. First, I focus on tourism service providers. I
explore how local guides turn tours into cosmopolitan-enhancing experi-
ences, in rather unexpected ways. Second, I analyze how cosmopoli-
tanism is at play in culinary tourism, or the tasting of “exotic” cuisines
while traveling.

II. Guiding Cosmopolitanism

Because they contribute considerably to the perception and experience
of a destination, local guides are often entrusted with the public relations
mission to encapsulate the essence of place and to be a window onto a
site, city, region, or even country or continent. This ambassadorial role is
based on the assumption that there exists a genius loci, a static and
unchanging “spirit” emanating from a place or from the people living
there. The qualifier “local” does not necessarily imply that tour guides
are natives of the place where they operate (although they are habitually
perceived as such by foreign tourists). In order to fulfil their representa-
tional duty, guides have a wide array of strategies and techniques at their
disposal (Salazar Envisioning Eden: Mobilizing Imaginaries in Tourism
and Beyond). For instance, they rely on cross-cultural interpretation
frames to translate the perceived strangeness of their own culture into an
idiom familiar to the foreign clients, finding connections between what is




