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PREFACE 

 

It would seem that the study of the impact of consumer culture on religion in 
Europe has lost a lot of its prominence. Because of the many other challenges for 
European theology today, such as the resurgence of religion in society and new 
religious movements, the multicultural society and religious pluralism, 
fundamentalism and relativism, ecumenism and interreligious dialogue, the 
identity of Europe and the impact of the laicité on European policy making, etc. 
– all subjects which are very important in their own right – a theological 
engagement of consumer culture, hardly appears on our agendas. However, the 
provocation of consumer culture should not be lost sight of. In an often less 
visible way, it impacts the way in which identity, also religious identity, is 
constructed today, with possibly serious consequences for the way in which 
Christians deal with the other problems mentioned above. In this Special Issue of 
Bulletin ET, therefore, we address the challenges of consumer culture for culture 
and religion, i.c. Christian faith, from a variety of perspectives. 

On March 27-28, 2006, at the Katholieke Universiteit Leuven, Belgium, a 
symposium on this theme was organised by the Research Group Theology in a 
Postmodern Context and the Department of Systematic Theology. It aimed at 
investigating the consequences of consumer culture on religion and Christianity 
in Europe, and at theologically addressing the challenges of consumerism, both 
in a critical-analytical as well as practical-constructive way. In order to facilitate 
this investigation, the participants in the symposium entered into dialogue with 
the analysis of the North-American systematic theologian Vincent Miller 
(Georgetown) in Consuming Religion (New York: Continuum, 2004). Apart 
from Miller, introducing his analysis to a European audience, eight European 
theologians and philosophers took part in this dialogue: Edmund Arens (Luzern), 
Lieven Boeve (Leuven), Eamonn Conway (Limerick), Paul Cortois (Leuven), 
Yves De Maeseneer (Leuven), Walter Lesch (Louvain-la-Neuve), Henri-Jérôme 
Gagey (Paris) and Peter Scott (Manchester).  

In the hope to instigate further discussion on this important theme, the 
European Society for Catholic Theology is happy to present in this Special Issue 
of Bulletin ET the diverse contributions to this symposium, under the heading: 
Consuming Religion in Europe? Christian Faith Challenged by Consumer 
Culture. 
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Finally, I would like to express my sincere thanks to Kristien Justaert for her 
invaluable contribution to the organisation of the symposium and the publication 
of this volume, and to the Fund for Scientific Research of Flanders and the 
Research Fund of the K.U. Leuven for their financial support.  
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